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CIFF Guangzhou Office and Commercial Space focused on the trends in the office furniture
industry, encompassing themes of intelligence, health, and sustainability. It collaborated with
numerous top-tier domestic and international brands to present a grand event showcasing the latest
~~~~~ N in office fashion trends. The exhibition's Office Space section was themed "Boundless," offering
. comprehensive solutions for hybrid workspaces and featuring the latest smart technologies. This
initiative promoted the development of seamless collaborative work models, leading the industry
towards intelligent office trends and driving innovation in modern work lifestyles.
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The 53 CIFF Guangzhou

Office and Commercial Space Successfully Held

Exhibiting brands: Sunon, CJF, VICTORY, QUAMA, SAOSEN, JONGTAY, HUASHENG, DIOUS, kal
Jing Tai, HONGYE, YOPYE, KEJING, XINDA, DG, Kinwai, ONMUSE, GOODTONE, UFUO, Uisp:
Finest, UMILLER, FENLERN, archini, CUBESPACE, TELEBOOTH, SMILESIYO, soundbo: r
HUAMEI, SNIN, MOBI OFFICE, KALN, PUMEI, DE CHANG, ZHT, RUIHUA, COFEMO, OKIN JIECANG,
Loctek, KAIDI, LINIX, Jinhu, YUANDA ......
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The 53" CIFF Guangzhou Office and Commercial Space was successfully held on
28-31 March 2024. This year's exhibition focused on new productivity in office and
commercial environments, featured three main section: Office Space, Office
Seating, and Public Commercial Space. It showcased health-oriented and
intelligent office solutions, including age-friendly and campus furniture, highlighting
trends in green, low-carbon, and boundary-free collaborative office design. As a
leading global and top Asian industry benchmark platform, the high-quality develop-
ment of the commercial office exhibition has significantly advanced the high-quality
growth of the office and commercial sector.
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"Sit" to Embrace a Healthy Office Experience
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(HBFRD5EE)
CIFF Gual ercial Space advocated for a healthy office concept, showcasing the latest in global office furniture innovations. Themed "Health",
the exhiditic tion attracted many companies to introduce ergonomic, health-focused products. Exhibitors leveraged the exhibition to launch new

, collectively aiming to mitigate the risks associated with prolonged sitting and enhance the healthiness of office environments.

Icase, Haworth, Okamura, AURORA, Bene, HAY, UE, Henglin, Usena, b.one, MUSEPOD, SITTING SENSE, Maratti, FURICCO, ENOVA, SITSTAR, Sihoo, MSDA,
. Meryfair, K+N China, U-TEAM, KUOCHING, Ahrend, Benithem, Patra, Bestuhl, Dawon, Anyche ......
(Ranked in no particular order)
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CIFF Guangzhou Office and Commercial Space consistently focused on industry trends and emerging sectors.
The exhibition's Public Commercial Space section was themed "Diversity," showcasing medical and elderly care
furniture, as well as fumiture for schools, hotels, airports, and stadiums. The expo aimed to create a new
development landscape for office and commercial spaces, offering one-stop solutions for public commercial
spaces. It sought to expand the scope of popular public commercial sectors and drove the development of the
medical, elderly care, and educational furniture industries.
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Exhibiting brands: LEADCOM SEATING,
HONGJI, HUIMEI, HENG FENG, EDUNESTCO,
NOVAH, Numen, SENCHUAN, HAWNILUN,
SUNRISE, Hongyu, Sanlang, minyi, LAN Lin,
FUMEI YUJIA......

(Rankod in no particular order)
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Multidimensional Convergence
Design Trend
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The 53 CIFF Guangzhou Office and Commercial Space focused on
new trends in office environments and featured three ih

exhibitions: "Linking Design Star", "2024 Office Environme
Pavilion", and "D&A Culture Center". It also hosted a serie
forums and events, including the “2024 Office Des
"2024 Commercial Design+ Conference" and "D,
Accessible Space 2024" to explore des@a trends
enviror cial sp and elderly care spaces.
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Exciting Forum
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2024 Office Design+ Conference 2024 Commercial Design+ Conference Design for Senior and Accessible Space 2024
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CIFF introduced the innovative "CIFF CD Award", the first design award in China to cover the entire furniture industry chain. CIFF CD Award evaluates products
comprehensively in terms of design, structure, sustainability, and intelligence. It presents consumers with a true "good design" product catalog, promoting high-quality
' production standards and design concepts, and driving the transformation and upgrading of the entire home industry.
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2024 CIFF CD Award Ceremony
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Type of Visitors of the 53" CIFF Guangzhou Office and Commercial Space

PERGEMRERHEURZIR, RITHIR, TRREIRENN, RERAKE— —PSARZREMIRITRE, AEREMIPHEE
ARG RO WENIRERR.

Visitors of CIFF Guangzhou are mainly composed of professional traders, designers and project procurement agents, etc. It is the only furniture and furnishing exhibition in China
that covers trade and design communinity, domestic and international markets, and traditional and emerging channels.

© zH\/REE/3E[ O &I /R / RIHRIRE
Dealer / Agent / Retailer Architect & Designer
% @ EERUKE/EFRBE / EHEE @ RAHEH
§ Multinational Purchasing Group / Non-Exhibiting Manufacturer

International Trader /
Cross-Border E-commerce

O IrxxBEG O #ummns
Project Procurement Agent End User

(BLERCIFFT M MR AR BIE)
(The above data represents the visitors statistics for CIFF Guangzhou Phase 2)
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Top 20 Countries of the 53" CIFF Guangzhou Office and Commercial Space overseas visitors

AR KR EZR AN X
Countries and Regions HE
of Overseas Visitors Thailand
@ ‘
Russia

Indonesia

..... e D &

India

MAFIE

Australia

IR NS

Kazakhstan

FERR

Philippines

United
Arab Emirates

MBI

Overseas Visitors
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Co-building and Sharing a Green Exhibition

NABRAR—ERRIASREVHERHEEACERNES, ESRETR. RESR. REBHRE. ABERERSHAH B RGN
R, PSRRI TRESR, HBRRZReRS, BRTUITRERRIES,

CIFF Guangzhou Office and Commercial Space has consistently promoted the concept of green construction to exhibitors and builders, advocating for eco-friendly booth setup,
participation, and dismantling. This year's exhibition saw numerous brands actively embrace and implement green practices, collectively fostering a sustainable and low-carbon
industry.
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Comments by Media

- RYLFRIE

CCTV News

‘BEREHREETN B3EFPEARMGSKAR”

ESIFPERBRE MAW, RENMRXSHESXK, B
REEBATOOR, LT —AMAHETN, KPRTRARE

OHEIERER, JRURTHRUARIB A,

“The 53rd CIFF Guangzhou closed Today, F¢
Home Furnishings"

The 53 CIFF Guangzhou closed in Guangzhou, with an exhibition scale of
850,000 square meters and over 4,700 exhibiting brands.A large number of
advanced productive forces can be seen at the fair, focusing on the most
advanced and innovative products at present,and it has provided new driving
force for the innovative consumption scene.

ing on New Productivity in

#Em

Xinhuanet

CIFFFHERRE, REMREFNREE — FS3ETERES
H) 78
PERBE (M) FERERPERAHIES SRHIHNESR

R, HEAREBLEOMRCNES, BETESHTR. Fik

i, WRADERTL, PHEERMEE. BihiESHEe)
MRBEMREL, PEARES (TN TERRITRERES

FEAVEETE) R REOSTATAT .

CIFF is developing in elevated dimensions,and the new quality productivity
of home furnishings is showing its sharpness -The 53 CIFF (Guangzhou)
opens

As an important bridge linking China's furniture manufacturing and the global
market, CIFF Guangzhou has formed an innovation ecosystem by closely
combining supply and demand, giving rise to more new products, new
designs, new technologies and even new industries. Especially the innovation
breakthroughs and achi in intelligent manufacturing and high-end
manufacturing, CIFF Guangzhou can be considered as a new benchmark for
the synergistic development of the whole industry chain in the home
furnishing field.

41T home

Z Media

T—HhAESH " 5%
CIFFIMEBRHUFEZN, BSTEY, RSFL, BAH

BWATES, FH, HHPENARAENER.
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(532 Chas

Q&A for the next office ecology

CIFF Guangzhou insists to serve the enterprises and industries with the
power of platform, helping enterprises to get orders, expand the market, and
promote China's office furniture to the international level.

From CIFF Guangzhou Office and Commercial Space, a blueprint for the
global layout of China's office furniture has emerged: in terms of input, with
the radiation of brand culture, more international resources are driven to
create higher-quality products and services for China's office commercial
environment. In terms of outputthe design concepts and product qualities
have been recognized by the international community, and the international
influence will be further expanded in the future.

FEERRAKEARRLE HITEE-AZ N

Zhou Yun, Executive President of Guo Jing Office Furniture Co., Ltd. ’\

ERRREACZLZF2IRBMPERESR (TMH) 7, FHIZREE—IEHRBRS, RIEEE A
WPERER (M) MRNOZFSRY. RELEERRALANIZIANESTE, BDXRS \
&, BIRSITHSENIEFRSERENEGHE. XK, FEERRAEALESPERES (M) 5% "
FH#, BE—NHNBERRRBEEMN. |

Itis the 21 time for Guo Jing Office Furniture to participate in CIFF Guangzhou. We are very grateful to CIFF Guangzhou, y
the world's leading home furnishing exhibition, for its support and help. CIFF Guangzhou is an important platform for J
Guo Jing Office Furniture to communicate with the outside world. Through this exhibition, we have attracted many 4
domestic and foreign customers to enter into contracts and cooperation with us. In the future, we hope that Guo Jing 4
Office Furniture will continue to work hand in hand with CIFF Guangzhou to move towards a new stage of high-quality y

) development.

Bl X1l
LSS




11

ERMFERHOARAE REPOHHEYEEE BK

Xia Mengyi, Manager of Marketing Planning Department, Brand Center, Sunon Technology Co., Ltd.

FRPERER (M) RipABED, RAER, LHERNZRRE, UREEFH, ASE
B, RAHMTENBREZRHRELRSI TAREX, HA—ARR. WRESR, RITREREESRK
ZWRECZRME, HERTLRE, BRNBEHESTEROLIFELE, ANAESHARTRES

hig,

This year's CIFF Guangzhou attracted large number of visitors, and it's very bustling, especially in our Sunon Pavilion,
which was very popular. Our well-built intelligent space scene attracted a lot of attention and became a major
highlight. We are deeply honored to be able to exchange ideas and discuss the future of the industry with many industry.

colleagues, and we look forward to contributing more to the upgrading of the office ecology through continuous

innovation and practice.

IFHERXNSELERA S minEHBERE BES

Guo Qianting, Director of Marketing Department of Guangzhou VICTORY Co., Ltd.

Eﬂi&%*ﬁﬁﬁ%(ﬁﬁ)ﬁlﬁ!ﬂﬂi,EﬂI&ES&#E,Rm%Q#EﬁHﬁMEE
WT—PAROZRFE, EXEFERETRERRARAHL BN, F6TAEFHTRE
MIUNERRES, SEFIXMGRHESOEREMNEENE.

VICTORY has a deep connection with CIFF Guangzhou, and it has participated in the event for many times. CIFF
Guangzhou provides an communication platform for friends in the home furnishing industry. Here, no matter in the

product or technical level, there is always a new spark collision, At the same time, we can better underSta_hd the
development trend of the whole industry, providing more inspiration and development opportunities for VICTORY.

KZERARMABRAE BRREL - KIER

Zhang Dongliang, Domestic Channel Director of UE Furniture Co., Ltd.

XERASEHLERPERME (TH) , EHALARS, RIVBUERSRAN, SF, X
SHROFQEEABLYE, DERELFENNAGY, BIPERES (TMH) XINFE, XS
B EHTRNOMRERS, ARINTWOFRIECELE,

UE Furniture participates in theCIFF(Guangzhou) every year. In the office furniture pavilion, our booth is the largest. This
year, UE brought products focused on ergonomics, creating a healthy & technologically advanced, and oomfortable

office experience. Through the CIFF (Guangzhou) UE can launch new products and emp the upgrade and iteration
of our industry.
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Zheng Yingzheng, Product Director of UFOU

ENNRATSHH, EEEAROTENTARNZSR, REABEORIEFTRSER, RI0EHE

BN T — P HEBOZR S SFNS,

This exhibition has provided us with an excellent opportunity and platform for deep engagement and substantial gains. We ai
not only focused on the domestic furniture market but also aim to reach the entire Asia-Pacific region and global markais
During the exhibition, we ived it and our partners frequently visited our booth to discuss

a valuable opportunity for exchange and collaboration.

ERBEHBMRET —MEEONRSTE, ERNEBRASSHKERE, RNFRNSRT

TR ERSARNNRL, SROADRITHNE, AR RNRRE, REMS, CIFFMA

market opportunities and delve into the gths and weak of our prod Overall, CIFF Guangzhou has offered us

o MLAR iR

COMMENTS BY VISITORS

\
FNITEREEIIAA. CEO-ERE
Cai Jiawei, Founder & CEO, Zhixing Xiaozheng

- ZNRPERES (M) OBRABRRL, EREI, REHEBHRERE, BIHRT
QRAHB—HENRITER, NEQFRERHBERR. AMECTIRRRFODORE, MRNGEER
BRRPREMAN, XENSMRERSES,
‘The experience of CIFF Guangzhou was impressive. There were many outstanding home furnishing brands, which
brought in refreshing design concepts in this fair. Products are constantly evolving in the direction of health,
humanization and efficiency enhancement nowadaysWe were pleased to find that such brands are growing in number.

J

GenslerBEM MMt EE. IES Y Markus Pesendorfer

‘Markus Pesendorfer, Head of Retail and Brand Design, Creative Director, Gensler

HRZICIFF MR, RRBIRE. REMREX, BESIM0E, HRNRETFENRRZIE,
XETRTASHEBNIR, LNFEROFEENH=ISARE ., LRSMERRAGRE), RTFR
RREFEWENES, BERMAZMRR, BERRKRT OIEBERFNTEMETHE,

| am so excited to attend CIFF Guangzhou. The size of fair, the various section of product, providing us with ample
- space for exploration where numerous suppliers and sellers showcase new ideas and products. The visit made me
~ deeply realize that design is not only a combination of aesthetics and functionality, but also the care for humanity. | look
forward to a future where design creates a better working and living environment.
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